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Our proposal aims to create synergies between 

education, youth, and sport by engaging with young 

people in educational sports activities. By introducing 

new content, knowledge, and skills in a fun and 

inspiring manner, we empower youth with fewer 

opportunities to be civically engaged. This approach 

has the potential to create a strong impact on the fields 

of education, training, youth, and sport by fostering 

active citizenship and encouraging young people to 

become agents of positive change.

PROJECT SUMMARY



Objective 1: Develop and pilot a methodology for sports 

actors to engage with children and youth, promoting 

values like teamwork and respect through sports.

Objective 2: Engage 30 sport trainers, 18 youth workers, 

and 30 youth peer educators in the project activities 

(sports camp and daily club activities).

Objective 3: Reach at least 20,000 people through a 

promotional campaign to raise awareness about the 

project and its impact.

PROJECT OBJECTIVES



1.Piloted methodology for educational work with youth.

2.Comprehensive document with conclusions and recommendations.

3.Promotional videos showcasing the project's impact.

4.Reach at least 20,000 people with the promotional campaign.

PROJECT RESULTS



















•Assess effectiveness of the methodology through trainer 

feedback and observed changes in their approach.

•Evaluate engagement of sport, youth, and social 

workers and monitor youth participation and feedback.

•Measure the reach of the promotional campaign using 

quantitative metrics and gather qualitative feedback.

•Evaluate the quality and impact of the project's final 

document and video spot based on feedback and reach.

•Conduct a comprehensive evaluation of overall project 

impact, including changes in attitudes, increased 

awareness, and policy integration.

IMPACT 
(Measuring 
success)







Partnership: Engage partners through regular meetings, workshops, and 
communication channels to share progress and facilitate collaboration.
Local Communities: Disseminate results within local communities 
through meetings, workshops, events, and media promotion.
Wider Public: Implement an international promotional campaign 
leveraging traditional and social media to reach a broader audience.
National Level: Engage with decision-makers and stakeholders to 
advocate for the integration of sports-based initiatives in national policies.
Impactful Communication Materials: Create and share a 
comprehensive document, video spot, and visual materials through 
various channels.
Dissemination Events: Organize events, workshops, and conferences to 
share project outcomes with a wider audience.

Ensuring Sustainability:
Dissemination and 
Promotion of Project Results 
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